groomed and quiet., The gentleman who is in charge was
yery professiaonal,. Mrs. Stevens was also wvery
helpful., Thank »ou.; I+ I buy eggs that are broken or
cracked or rotten, ! don’t go to another store. 1
Just take them back and let the store manager see what
he is selling!; To my Knowledgement, Grade A is no
different from Grade B and it matters a little whether
the eqgs are USDA inspected but not a whole lot,
because most of the time fresh eqggs are Jjust as good
and cheaper. The eggs that are being sold in stores
are just too high to buy. &s the price of eggs go up,
people are changing to buying farm egos that are a
whole 1ot cheaper. But yet and still this survey was
a very good idea and I hope there are people all over
responding to this; Why do eggs go up so high
sometimes? 1 have paid as high as $!.39/dozen but try
not to bur any more than I had to when they went up.

1 almost stopped using them. 1 love eggs and all my
family does, if they are Grade A; The students who
handed out these surveys at the Fennsylvania St. M&M
were very nicej; The 4-H club program is worthwhileg
any money and time is well spentty The incredible
eatable egg!; We always buy small eggs in 2 1/2 dozen
trays because small eggs are better for you
and...cheaper, but harder to find around at the
zupermarkKet; Colors of the egg containers do not
determine my taste in buying., Sizes and the prices
do. By including recipes in/on the egg boxes will
raicse the price. Attractive color can make good
impression on the first sight (especially women).

Good and neat eggs will sell more than the others;
Very polite young men doing the survey; I believe that
poul try farmers should get more money for their eggs
and cut the distributors” profit. [ worked picKing
eqgs for my uncle for a couple of years and [ Know
from experience that they don’t makKe anything that
they should'!'tt: 1 would like to see a date put on
zQQs as long as they will stay good - this would mean
a lot to me - because they just Keep stacking eggs on
top of others at the stores and I am never sure if
they are Fresh as they should beyj YolK recipes would
be greatly appreciated; 1 want to use eggs of the
highest quality and the stores I patronize seem to
carry such egos, 1iKe all other food products, esp.
milk, eggs, and meat, must be quality to entice
consumers to purchase them and I belive producers
strive to offer this Kind of produce -~ atherwise, why
this study?; I'm finding egge becoming more often a

Page D11



lunch or supertime meal. Rarely do I fix eggs for
breakfast. At least once a week, we have eggs for
zupper and freguently» we have french toast for lunch.
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APPENDIX E

Data Tables discussed in the text. The G_, D_ indicate
the copinion and demegraphic question discussed in that
table. The level of probability is given as (P{=0.x) after
the title for each question.
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Do you buy eqos
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Q.

o ———————— - — - S - > " a o W W, o —— A A 1 T ;- s o Lot W W " CH D ———_ T e 4 U - —_———— — oty V"= ————" - — -~

Male

Size 58.004
Color carton 1.93
Producer 3.47
Price difference 23.51
Gnly price 13.10
Total observationsi{obs.> 519

e

-
-4

Table 2. G2, D1,
(P<=0.004>.

Would you rather buy

2qus priced by:

— ———— " "~ — " — > T~ O - o~ T " - W (S U B W W S i A ek Yo ANH W s RS S Sy s Rl WSS R i W S dr S Ve o NG A WA v e Y i

Dozen
Pound
No opinion

Total obs.

Male

85.824
7.09
7.09

334

8%.42%
3.82
6 ‘\,? 6

-

S . e s s S

Table 2. Q4, Di.

(such as meat or milk?, eggs are:

W ——— " v—-—— - - - o - " o > P - W A LA A o W Mo St S o W W S S W WL i WD Vo T s MO} OO s it D e D S T W —— o G

lLess expensive
fAbout the =same
More expansive
Do not Know

Total obs.

Male
83,687
16.33

5.01
12,99

539

Page El
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Gampafed to other zources of protein
(P{=0.008&).

Female

&9 .90
16.09
2.38
11.63

2,312



Table 4. @S, DI, What size carton would be most convenient
for you? (P<{=0.04).

—— " - Y —— Ao e BN WS A D L WA WD GO WA W S Wt S AN iy TS G S S R et O A DS e SRR e b W B S 0TS R WS ol WD G AP W ot T W S W W

Male Female

0.5 dozen ‘ 10.047 8.10%
10 eggs 2.35 1.74
1 dozen , &5.43 é&4.,168
1.5 dozen &. 6% 8,23
2.0 dozen - g.18 ?.89
Total obs. 538 2,296

e e e e s st s s i o s Simt i i Ot it e A Sy ey T S S P e o s o v Pod
o s i o oy - S . — — _—

Table 5. @8, Dl. When you see broken eggs in open cartons
or in the egg display area, does it make you want to buy
eggs from another store? (P<(=0.01).

—— - ——— " " DD T o " T ] T N G T Mos MU Wy WA T S o WD Syl bt W T ks Wk WD S Wl SO O T R O P o I o Al S e i e o BO

Male Femalse

Yes 44,384 40 .4%9%
No 42.13 48.91
Does not matter 13.48 18.5¢
Total obs. 534 2,304

B — et e St o st it s v s o ks s e e i

Tabhle 6. Q%, DI. When you see sewveral open cartons in the
eqq display area, does it make you want to buy eggs in
another store? (P{=0.002). V

— -~ — - I — V- - LD U - VD S S S W W D W W . ot o e o SO A U Sl AP WS T U T SRR e AN S ol W I N M D Sy Yo G W S A Y - — - " -

Male Female

Yes 43.15% 37.03%
No 40.34 48.67
Does not matter 16.51 14.30
Total obs. 533 2,293
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Table 7. @Qi0, D1, It isﬁh91p¥ul to have récipes prfnted
inside the carton top? (FP{=0,0138),

— i - — ———— ——— — - " - ———— - " e " " Boe W pan s - - o T " > V" A oo S S 1S s MO O A P s S W W WO e i A Ty S IO W 7y R

Male Female

Yes | 41 .32% 47.75%
No 30.1%9 24,99
Does not matter 28.49 27 .26

Total obs. 530 2,293

g— < s . o
T e wmo

Table 8. G111, Di. It is helpful to have loose recipes
placed inside the carton? (P<{=0.061),

o oo s
e ———

i
i

Male Female
Yes 35,484 40 ,85x
No 32.65 22.86
Doere not matter 31.8% 30.27
Total obs. 333 . 2,2%6
Table 9. G112, Dl. Would you like recipes included in the

egqg display area? (P{=0.0001>.

——_—— S~ - ——_ " T T o Tk Mot S S Mk s WD A R ot W) WS N T s e s S S U TN I WD W s o S R S S T s U . o ot

Male Female

Yes 42.16% 53.33%4
No 20.42 13.02
Does not matter 37.43 33,658
Total obs. 3529 2,297
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Table 10. @13, 01, Which do »ou prefer? (P<{=0.,00017.

v — A - — — ) i S " — - D > D WS - Oy > ] T - i " AT " T 3 B TS FU Yo " e Vo . WOy A W - Y " o

Male Female

Frinted ‘ 246,284 25,894
Loose 27.03 34.%0
Case Display 14,37 19.98

Do not use ' ‘ 32.33 19.27 .
Total obs. : S2% 2,252

s iy i vy s . e o A e i v sy e s e ooy st

Table 11, @14, DI. Do Qou checkK for cracked egQs befors
buring them? (P<{=0.0001>

— - S A W o VP S . Y T S A " A - O . . . T Ak o i W ok A O M S D TN SO0 e WA S0 e N g Do TS T D OO M S A WS W . S WD S !

Male Femalse

Yes 284.33% ?3.26%
No 2.43 Z2.81
‘Sometimes &6.74 4,13
Total obs. 524 2,298

o e g ot o et g gy s e — "
ot - o ot

- — - — " " - . S - SR . . - . W T M T A A Vi D Ty - b S Gt TR S WA s A S NI D B PN N WD A U W o~ W o -

Male Female
A great deal 48,03 5717
Some 29,20 24.43
A Little 14,89 13.86
None 10.88 4.34

Total obs. 533 2,302
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purchasze maks you want to buy egas

(P<=0.0001>.

Table 12, GQ1é, DI. Would finding cracked eqg
elzewhersg t

s after
he next time?

i3

——— — — o - - — -~ — s S L A S S W PND A U G4 N W T Yk TR S T NP o O T D VN T Sty . SR A O B S W ] O T Y W M Y " -

Yes
No
Sometimes

Total obs.

Male
39,17%
44,44
146,38

531

Female
31.004
4% .,02
12.78

2,297

Table 14. @17, Di. How

much does finding large

——

{the size

of a dime) discolored or stained areas on the egg bother

yvou? (P<=0.005).

o~ v o — - o " - o I - S o o S YO WD WY ol S WAL SUD D R LS D S D TR i WY RS I S YO TS St T O, S I S iy U S W b

A great deal
Some

A Tittle
None

Total obs.

40.00%
27.85
17.01
15,14

535

o s S

Female

47 . 497
25.78
15.77
10.27

2,289

s s o < st sy g s
-

Table 1S. G621, Di. What do you do when you find a blood

spec in an egg? Do you:

L] . L]

(P{=0.0001>,

—— . —— " — A - o - D W S W S ST S VU T W b i o S T e S T b L e W U o S T U2 N U S ST 0 GO O e . O S S S s s o s

Throw the egg out
Remove the spot
Nothing

Total obs.

Male
55.74%
2%.949
14.31

531

Page ES

Female

56,587

346.94
&.47

2,271
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Table 14&. Q2Z3, Di.

$ad

Coes Keeping eQgs

carton help maintain their freshness?

.——.._--——a.———-......—-—._.—-.‘——mwmm—-....—--..-—a-..—-—-—..-‘-——--—.—mnum-«—-a—u--.—-—-_—“_....

Yes

No

No difference
Do not Know

Total obs.

o s o

— — ——

in their original
(PL{=0.0005),

Female
34.014
14.48
16.57
34.93

2,299

tones e St e e i B W o e st
==

F23, Bl. Are
(P( 0.0028).

Male Female
Yes 77 .63% 82.604
Mo 4,89 2.45
Do not Know 17.48 14.24
Total obs. S532 2,282
Table 18. Q26, DI1. Are USDA inspected eggs of better

quality than those not inspected by the

e —— - o T -~ " — — D Wye» S W WD S Wb S R Yk N N O AR S U N Ty B L A D S VD S SO R T T B S KA o, o S o, e St xS o s i

Better

No difference
Worse

Do not Know

Total obs.

Male
37.94%
21.50

2.62
37.%94

535

Page E&

USDA?  P<=0,0001),

Female

36.75Y

13.79
6.70

48,76

2,291
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Table 1%, @13, D2, Which do you prefer? P{=0.0001>,

on o o it - > o o i o A AR S T G S0 o ho T o - — 7] - — " o 7 o - - - WS S ] W] > Do S ———— - - T —— - " -

Marital Status

Recipe form Single Married Widowed Divorced
Recipes printed 3é&., 754 22.92% 27 . 467 28.804
Recipes loose 28.18 34.38 34.72 33.195
fs a case display 14.78 20.39 17.10 15.76
Do not use recipes 20.0¢9 22.31 20,73 22.28
Total obs. 433 1,972 123 184

Table 20. Q5, Dé&. What size carton would be most convenient for you?
(P<{=0.0001).

. - " " o - T — o W A — - — o . - L G S Horh U A AU U WO D Y S e S S S S S S WD e S T SR R SAD N W S i R S Wl M SR N D S D T PO S ST SO G S arel S oo T,

Total family size

Carton

Size 1 2z 2 4 S & : b 8 P+
0.3 doz. 22,53 10.35/ 7.7 3,134 1.794 2.244 2.4494 11.384 12.734
10 eqgs 1.85 2.35 Z2.84 i.48 1.43 2.29 0 g - Q

1 doz. $5.12 7Z2.04 &3.83 &2.34 59.29 58.21 41.46 S50.00 B50.9¢
1.3 doz. Z2.78 4.8284 11.17 11.02 .29 10.45 9.7 &,.82 5.45
2.0 doz. 5.25 5.%1 ¢.09 12.50 15.36 11.94 21.95 13.64 12.73
2.5 doz. Z2.47 4,30 S.a0 7.594 12.846 14.93 2Z24.3%2 18.18 18.18
Total obs., 324 744 528 - &08 280 134 41 44 35



Table 21. 013, Dé. Which do you prefer? (F<=0.,0005).

———— - — — - ————" T o~ Y " = " e . W D > Sy Sl a7 Y = St N S i S o Sl Y S T O S o o 1 O D O] P T Vs W S o L W o ST S s A T o S i W

Total family size

Recipe
form 1

%]
LX)

< ] é 7z g 7+

Printed in 27.53%4 22,104 25.724 24.164 31.2974 28.1374 23.084 15.358X 43.40%
Loose in 33.54 34.7% 33.21 33.8% 33.45 346.72 41.03 31.11 14.98
Dizplay 12.24 17.87 1%2.00 22.48 20.50 135.43 15.38 24.49 22.44
Do not use 24.%8 25.24 Z2.07 19.46 14.75 1%9.93 20.51 -28.87 14.%8

Total obs., 316 733 S21 596 278 128 39 45 53

e e e O st o S St e o S St sy v sy e s s amine

Table 22. @2, D?. Would you rather buy eggs priced by:
PL{=0.,0001>.,

A ———— 43 A W~ o - - o > R — . Y S W A A WU - W " S (T S e D W S T T T S TS S A MY WO S S Al M W A S U ot W o O

AGE
ltem 17-25  26-85  26-45  44-55_ 56-65  Over 45
The dozen 81.84% 88.76% 88.51% 91.184 92.44% 93.044
Total obs. 490 703 18 374 357 273

= === = : £ = i ==
Table 23. @3, D?7. Would having the price per pound stated along
with the price per dozen help you? (P<{=0.0001).

—————————— . — D o - - ;- — S - T A S Y R S - T S g S S Wale R WD Lpat, T W) e Tl Wit LD i WS O WS S Y ST S UMD Y W U TS A s " T -

AGE
1tem 17-25 24-35 34-45 46-55_ 54-65  Quer &5
Yes 48,477 238.6174 37.224 27.27%4 26.59% 31.11%
Mo 33.95 41.73 46.12 S55.35 S59.28 S54.44
No opinion 17.5¢ 19.8& 16.67 17.38 14.13 14.44
Total obs. 489 707 618 274 361 270
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Table 24. @5, D7, What size carton would be most convenient For
you? (P{=0.0001). :

- ——— - — T - - o " T s VO e W S S W S W R o " e ok e W TS Y it WU R D Wik s WD W N GO W ST A o S T S D W T o o W~ —_— > " S T

AGE
ltem 17-25 24-25  36-45 46-55 S5é~65  Over 45
0.5 doz. 12.477 10.11%  6.68%  6.747%  &.18%4  6.96%
10 eggs 2.25 2.14 1.95 2.16 1.96 1.10
1 doz. 55,62 53,42 63.31 73.05 75.35 85.35
1.5 doz. 9.00 11.25 $.58 5.64 4.20 1.83
2.0 doz. 11.86 12.68 10.71 7.01 4.72 2.20
2.5 doz: 8.79 10.40 7.79 5.39 _5.40 2.56

Total obs. 48%. 702 &16 371 357 273

Table 25. Demographic é (total family size) by aemographic 7 faged.
(P<=0.0001).

— o~ —— . v o " W - Yran S o i o - (- . A e W S T D W G W e S g W e A G WD s WO A W W Mo Y O SR U S T W o s WIS TR W am, S Vann e A o —— " - ——-

Age

Family size 17-25 26-35 346-45 4&-55 5&-65 »&3
1 16.63 8.84& 3.749 8.87 12.61 34.10
2 26.52 17.71 12.52 34.42 49 .84 446,36
{(total 1 & 23 (43.15) (26.57) (16.28) (43;09) {62.47) (80.4é&>
3 20.22 21.2% 18.54 20.87 17.37 .94
4 16.85 31.2% 35.45 14.34 8.468 4.60
S 8.9% 13.43 16.10 8.40 3.92 1.53
é 4.27 3.86 8.44 4.88 3.08 1.383
"7 1.35 1.86 1.46 1.90 0.28 0.77
8 1.80 1.14 1.79 3.25 1.40 0.38
Total 443 700 6135 369 357 251
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Table 24. @13, D7. Which do you prefer? (P<=0.0001).
Age
Item 17-25 26-335 386-45  46~-55 56-65 Quer 65
Printed in carton 28.194 28.514 23.88% 18.01% 17.14% 22.14%
Loose in carton 28.54 32.43 33.17  24.35 38.57 32.21
As a case display 17.25  20.41 21.89 20,78 - 18.2% -12.21
Do not use 16,02 17.66 21.06 26.87 26.00 32.44
Total obs. 487 &71 403 261 350 262
Table 27. G13, D8. Which do you prefer? (P<(=0.0001).
Level of Education
o~ Gr ade Some H.Sch. Tech Some College Post
Item School H.Sch. Grad., School Lotlege Grad Grad,
Recipes printed in 36.47% 35.74% 25.18% 27.49% 26.20% 21.734 12.50%
Recipes loose 21 .47 31.62 32.61 29.23 35.82 24,11 36.64
Az a case display 15.83 17.18 20.34 20.77 18.36 17.76 21.12
Do not use 25.83 15.46 20.86 22.31 19.61  26.40 29.74
Total obs. 120 291 949 130 561 428 232
Total 1340 1351
~



Table 28, G211, DS8.
yYOou s (FL{=0.0001>.

o - w— e - ———— . WPn o I o~ o o — e T S W A o S — W - - U0 s o - . - - oy A U WA o - > D e U o —— o VR, s S e

fhraw egg out
Remove spec
Nothing

Total obse.

Level of Education

Grade  Some H.Sch. Tech  Some College Fost
School H.S¢h. Grad,. School College Grad. Grad.
73,774 &5.317  &0.00)0 37.694 S52.724 49.534 41.48%
21.31 30.27 34.06  34.62 37.08 3%.20 45.41
4.92 4.42 5.4 Fare-Y4 10.1% 11.16 13.10
122 zZ%4 F&0 130 567 430 229

s . s S v s ot S S D St M s 2000 o ey s

Table 29. @5, D?.

1.5 dozen

10 eggs
1.0 dozen
1.9 dozen
2.0 dozen
2.5 dozen

Total obszs.

o~ —

What size carton do ryou prefer? (P<{=0.0001).

Race
White Black ) Hispanic Other
8.954 &, 484 & .67 % -t
2.21 Q.,76% 13.33% U=
58,38 55.24 &5.867 7% .49
2.34 &.87 2.33= Q=%
7.78 17.71 10.00= 0%
&,2é& 13.14 (k.3 12.82
2,122 525 30 39

*Quer 204 of celle have expected countz less than S. Table is
20 gsparse that chi-sguare may not be a valid test.
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Table 20. @13, D%, Which do you prefer? (P<30;0801);

——-—— o T e oo s T — . i Y — S v " " - - Y - " 7O il W ol SN S huw e W ot W S . My S VS s W T Sy i S A " - —— S —— > - U — ———_ o " i —

Race
White Black Hisganic Other
Recips form
Printed in carton 21 .34 . 4Z.41% 2&,674 23.087%
Loose in carton 34.10 28,40 43.33 35.90
Az a case display z21.04 12.45 10,10 15,38
Do not use recipes 23.21 14.45 20.09 : 25 .44
Total obs. 2,083 S14 ] 37

i s ot

Table 21. (21, D?. What do you do when you find & bloodspec in an egg?
Do vyou: (F{=0.0001>.,

——— " — ——— - — - ——— - "~ —-— - —_ W O Y - W O - Y PO O — " P S D - S W W e - - — o’ o> W o B e ot S - -~ -~

Réce
stem ’ White ‘Black - -~ Hispanic Other -
Throw eqg out . 52.52% 48.68% 53.33% 65.7%%
Remove the z=pot 3€.44 27 .24 33.24 23.468
Nothing £.09 4,09 13.33 10.53
Total obs. 2,162 514 20 38
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Table 32. G4, D10. Compared to other sources of protein {(such as meat
or milk), are eggs: (P<{=0.00015,

———_——_—— T —— o o > o — S e Gl v A W o Wt e S S D A Sy P Bk . S o A o W T i o AR P O S0 o KOS WO WA NS GO Y o ol W okl W e W S " S W —

Family Incoms

+7,000 $7,001- $£12,001- $20,001- $30,001-~

Item or less $12,0060 $20,000 £30,000 or_more
Less expensive 532.774 &4.087% 70.410 &7 . && 78.03%
About the same 24.28 23.24 14,40 ~  16.48 10.51
More expensive 5.432 3.87 4.73 2.43 1.21
Do not Know ig.12 8,80 10.26 11.42 i0.249
Total obs..  27& 284 s07 5324 742

Table 33. 0%, D10, What size carton would be most convenient for you?
(PL3.0001>,

- — - S~ — - - - s . s o e o W WA Y AR AN S WS S Me e e Kma WD A e W A NS ke S ey SR A R Ty S U W a M S S W e W S S S DY S B S IR e GRS SR WS B W R

~, -
~ Family lncome
7,000 7,001~ $12,001~ $20,001~ 30,001~
Item or_less $12,000 $£20,000 $30,000 .or more
0.5 Dozen 7.22% ?.,25% 8.53% &.8434 ?.93%4
10 Eggs. 1.4 1.78 1.79 “2.08 3.132
One Dozen &0.65 &2.28 63,29 é&4.27 65.17
1.5 Dozen 3.97 7.47 7.14 106.21 2.80
2.0 Dozen i1.1% 10,32 10.12 ?.83 - 7 .48
2.5 Dozen +lat 15.52 8.20 2.13 7:18 4.4%
Total cobs. 277 281 504 529 735
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Tacle 33, 0Q22, Store, Which color egy do you prefer to buy? (P<{=0.0001>.

o —— V- — 4—" - - " " " O = " o S " o DA " V- o " — A - o b W Sl N Mo R S W - - W D W - — A W Yot T W o W~ — oy -

Store Number¥

Item i z 2 4 o] & rd 8 ? 10 11 i2 13
White 40.%9 49.0 47.8 46.4 46.7 58.0 446.7 461.1 39.1 42.0 44.35 47.5 47.3
Brown 6.5 25.2 9.0 20.0 23.3 146.1 23.7 14.9 23.6 18.2 8.9 19.2 15.%
No pref. 32.4 25.8 43.3 33.¢ 30.0 25.92 29.6 24.0 17.3 39.7 44.6 33.3 34.8

Total obs. 4é 151 &7 110 &4 &1 152 175 110 519 101 e85 408

* Store number corresponds to the store identified in Rppendix A,
part 2, Table A,

s v e 2 st vanatn vt s e o i S i, s it s O s e s — e
o s cgan A S Sy s it

Table 35. @5, District. What size carton would be most convenient for
you? (P<=0.0001).

¢
- —— v —— —— — —_— - - " TV = - W . a A WS WU S . W i W WA W e G O A S T WS gl S e S S Al S WS W T sl S A i W08 e W Yt W A e G S A S D S O o W

District
Neor th
- Item Central North Central Southeast

0.5 dozen g.59% 12,024 11.8é4 é.80%
‘10 eggs 1.97 2.67 z2.84 1.51
1.0 dozen é0.51 §5.08 é5.46 é35.83
1.3 dozen 7.87 7.25 7.99 6,88
2.0 dozen 10.92 &.68 7.99 10.03
2.3 dozen 2.78 $.30 3.87 8.84

Total obs. gé1 524 388 1,177
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District
‘ Nor th .
Czntral © North . Central Southeast

Recipe form
Frinted in carton 28,697 27 . 554 165.414 27 .08
Loose in carton 32.14 . 31,60 38.38 '33.33
As a case display 17.62 20.23 z21.08 18.30
Do not use recipes 21.55 20,62 25,14 21.31

Total obs. &40 519 370 1,131
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Table 37. (3, County. Would having the bnice per pound stated along
with the price per dozen help you? (P<{=0.00013,
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FULTON GWIMNETT  ELEERT BARROW CLARKE HOUSTON(W.R.:
Yes 20.8%  28.6% 35.8% 29.0%  33.6% 30 . 9%
No 55,8 52.8 46.8 59,1 51.7 S0,2
Mo opinion 13,3 18.6 17.4 11.9 14,7 18.9

Total obs. 120 249 218" 193 114 24%

HOUSTONCP.) LAMAR MCODUFFIE RICHMOND ATKINSON

Yes 40, 6% 29 .24 41.6% 42.,0% 29.5%
No 44,9 52.1 41.6 41.6 47.5
Mo opinion 12.5 18.8 16.9 14,49 23.0

Total obs. 94 48 154 317 &1

BACON BRYAN  BULLOCH  CANDLER  CHATHAM

Yes 35, 4% 31.2% 41.2% 35. 4% 49,0%
Na 47 .9 47.5 41.2 47.7 3é .1
Mo opinion 14.7 21.3 17.6 16.9 14.9

Total obs. 48 &1 151 5 343

GLYNM LIBERTY

Yes 30.3% 43.8%
No 45,2 39.4
No opinion 24.5 16.8

Toatal obs. 241 208
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Table 28, (&, County. UWhich type carton do rou prefer? CF<=0.0001).
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FULTON GWINNETT ELBERT BARRQLW CLARKE HOUSTOMW.R.)

Styrofoam 49 . 2% 41 .97 56.0% - 53.9%4 38.9% 38.74
Faper 11.7 15.9 11.5 8.9 15.0 14,9
See-Through 15.0 12.0 11.9 10.5 146.2 10.%
Does not matter 24.2 3.2 20.8 26.7 29.2 35.5
Total obs. 120 266 218 14 - - 113 248

HOUSTONC(P,. > LaMAR MCDUFFIE RICHMOND ATKIMSOM

——

Styrofoam 39.8% 57 .1% 53.3% 57 .74 50.8%4
Paper‘ 10:8 8-2 738 8.7 3-3
Sse~Through 16.1 12.2 13.6° 11.% 146.4
Does not matter 33.3 22.5 25.3 z21.8 29.5
Total obs. 23 49 154 312 A1

BACON BRYAN BULLOCH CANDLER CHATHAM
Styrofoam 43.8% 5&.5% 59.%9% S1.6% é1.,0%
Faper 4.2 3.2 1.5 1.6 7.3
See-Through 16.7 11.3 7.6 23.4 10.2
Doese not matter 35.4 2%.0 31.1 23.4 21.5
Total obs. 48 62 132 44 354
GLYNN LIBERTY
Styrofoam &1 .,2% 53.9%
Faper 4.6 5.3
See-Through ; g.1 12.5
Does not matter 25.2 28.9

Total obs. 242 208
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Table 39, (7, County. DCoes =z neat and attractive egg display
rou to buy eggs? (P<=0.0001>.
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L3

nocourage

FULTON GWINNETT ELBERT BARROW CLARKE HOUSTON(W.R.D

Yes 4.2 42.8x% 87 2N 52544 38,54 -47 . &4
No opinion 23.4 29.4 - 21,6 22.3  34.8 26.2

Total obs. 117 235 218 189 117 248

HOUSTOMNCE . ) LAMAR MCOUFFIE RICHMOND ATKINSON

Yesz ) 43,27 535.1% o98.7A 52.1%4 54,14
No 2%.5 22.5 22.6 21.2 , 21.3
MNo opinion 27.4 22.5 1i8.7 ) 26.7 24.8
Total obs. 9 - 49 155 307 é1
. BACON BRYAN BULLOCH CANDLER CHAST HAM
Yes 47 . 8% 44,84 58.7/4 - 853,34 &3, &4
No i7.4 30.7 20.2 35.0 17.7
Total obs. 46 &2 129 &0 - 357
GLYNN LIBERTY
Yes 54.8% 48 .84
No ’ 1.1 20,0
Mo opinion o 26.1 31.2
Total obs, , 230 203
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Table 40. G132, County. Which do you prefer? (P<{=0.0001).
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FULTON GWINNETT ELBERT BaRROW CLARKE HOUSTON(W.R.:

Printed 16.5%4 14.%4 28,04 21.4% 1e. 1 18,97
Loose 35.7 39.6 29.6 30.5 37 .1 35.7
Case display 23.5 20.0 1%.4  23.5. 27.6 19.3
Do not use 249.4 25.8_ 19.0 24.¢ 17.2 26.6

Total obs. 115 255 21é 187 116 244

HOUSTOMC(P . 3 LAMAR MCDUFFIE RICHMOND ATKINSON

Frinted 29.74 29,25 32.04 24.9%4 32.84
l.oose 29.7 3. é 24.8 31.8 31.0
Case Display 19.8 10.4 14.4 ig.4 17.2
Do not use 20,9 20.8 26.8 15.14 19.0 .
Total obs. 71 48 152 S04 S8

~ BACON  BRYAN BULLOCH  CANDLER  CHATHAM
Printed 25.5% 32.34 26.2% 23.3% 30. 6%
Loose 38.3 37.1 24.4 28.3 32.9
Casze Display 21.3 12.9 21.95 15.0 15.7
Do not use 14.9 17.7 27.7 23.3 20.9
Total obs. 47 &2 130 &0 350
GLYNN LIBERTY
Printed 13.84 34.3%4
. Loonse - 3e.2 31.4
Caze Dieplay 21.8 i9.1
Do not use 26.4 15.2
Total obs. 220 204
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Table 41, Q14, County. Would ?inding cri;ked engs a&fter purchase make »ou
want to buy eggs elsewhere the next time? (P<{(=0.0001),
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ELBERT

FULTON GWIMNETT BARROW CLARKE CHOUSTONCW.R.)
Yes 33.0% 2e.1% 35.2% 30.5% 21.8% 2&.6Y
No . 45,2 Sz2.7 48.4 4&.6 54,3 51.46
Total obs. 115 25é& 219 191 114 248 -
HOUSTOMNC(P.> LAMAR MCDUFFIE RICHMOND ATKINSON
Yes 28.1% 20,64 33,64 29 .24 3&.74
No 47 .9 59.2 S2.6 45. 6 48.3
Total obs. ?4 49 152 307 &0
EACON EBRYAN BULLOCH - CAMDLER CHATHAM
Yes 36.24 42.4% 42.0% 48 .37 36 .07
No 38.3 22.4 39,7 40.0 41,9
Sometimes 25.5 29.0 18.3 1.7 22,1
Total obs. 47 &z 131 &0 358
GLYNN LIBERTY
Yes 27 .54 27 .24
No S1.9 56.3
Sometimes 20.6 1&.5
Total obs. 232 206
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APPENDIX F.

Cost comparison between eggs versus
meat or milk ¢(for question 4>



m
w
[s]

1]
-

$0.72/dozen = %.06/29Q}

56 grams/egg x 894 ega wethout shell = 4%.8 gr. eqg
contents

13.8% protein/egg without shell

49.8 gr. egg contents x 13.84 protein = 4.88 =

6.9 gr. protein/egg contents

3,068 = 0.87 cents/gram protetn
6-‘;‘ gl"-
Meat: Cost of 3 oz. cooked rump roast or round steak = $0.47

($3.57/1b.>
25 gr. protein/3 oz. lean meat
$0.67 = 2.68 cents/gram protein
25 gr.

Milks . 7.3 gram protein/cup
$2.20 gallon Milk
14 cups/galion
$2.20 = 13.8 cents/cup

16
12.8 cents = 1.8% cents
7.3 gram gram protein

1 Alsoksee Nutrient Density and the Egg, from the AEB/UEP/CEMA
Egg Nutrition Center, 2501 ™M Street N.W., Washington, D.C.
20037, <202) g33-850.
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